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Dear Colleagues,  

We are proud to announce 
that a PFS /Postal Banking 
training will be held from                       
11 - 18 June 2006 in Bu-
charest, Romania and will 
be hosted and imple-
mented by the Interna-
tional Commission for 
Postal Financial Services 
& Business /ICPFSB/ un-
der the aegis of the Uni-
versal Postal Union.  

The Training is an initiative 
aimed at facilitating the im-
plementation of the provisions 
of the UPU Congress Reso-
lution C 47 (Bucharest 
2004) regarding the develop-
ment of the financial services, 
which recommends: 

• Linking the postal financial 
and the banking worlds; 

•  Prioritizing effective coop-
eration and coordination 
with stakeholders such as 
the World Savings Banks 
Institute, the World Bank 
and regional development 
banks in the field of postal 
financial services. 

The training course is targeted 
at key marketing or opera-
tional executives from the na-
tions’ postal operators and 
Postbanks with managerial 
and policy responsibility for 
postal financial services 
and/or international pay-

Training Course in PFS                                         
and Postal Banking 

11 - 18 June 2006, Bucharest Romania 

ments services.  

Target groups are: 

• Heads of Money Order de-
partments, Post Office net-
work managers involved 
postal financial services 
development  

• Senior officials of Postbanks 
and post related commercial 
banks with responsibility 
for cooperation with the 
Post as distribution channel 
management  

The objectives of the train-
ing course are: 

• to increase the awareness in 
the participating countries 
of the potential that post 
offices have for becoming a 
facilitator for payments and 
savings; 

• to promote the development 
of postal financial services 
and explore ideas on how to 
develop these activities effi-
ciently; 

• to review the results of dif-
ferent case studies and ex-
change ideas on experi-
ences;                                   

• to bring together represen-
tatives of the various 
postal/postal (commercial) 
banking institutions  and 
discuss issues from mutual 
interest. 

The format, in which the train-
ing course is organised, is a 
combination of several plenary 
presentations, breakaway ses-
sions in smaller groups and re-
porting. The participants will be 
able to participate in various 
workshops.   

The working language for the 
training session will be English, 
but depending on the actual 
registration of participants, 
translation in one or more lan-
guages might be provided 
(French and or Russian). 

We believe that the  training 
course will refresh the partici-
pants’  understanding of the 
business concept in PFS/Postal 
Banking services and, in doing 
so, will contribute to staff pro-
fessionalism development and 
expanding access to more finan-
cial services provided through 
the post office networks. 

 

Elena Petculescu  

ICPFSB                           
PRESIDENT 

                                                                             
For more info please contact:  

ICPFSB Secretariat                                      
Hermina Apostol                                   
Tel:+ 40744646502                                             
hemina_apostol@yahoo.com                        

Yurii Spiriev                                            
Tel:+ 359 887 52 53 02                         
Yurii.Spiriev@icpfsb.org                                  
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Romanian Post Restructuring Underway  

20 March, 2006 - 
[reporter.gr] 

“The Ministry of Commu-
nications and Informa-
tion Technology (MCTI) 
puts up for sale the tech-
nical requirements for 
the investment banks 
shortlisted for consultant 
in the restructuring of 
the Romanian Post, de-
clared Minister of Com-
munications and Infor-
mation Technology Zsolt 
Nagy, ACT Media news 
agency reports.  
 
The seven bidders shortlisted 
by the MCTI assessment com-
mission are Arthur D.Little 
GmbH, Bearing Point, Ernst 
& Young + CA IB Corporate 
GmbH + NM Rothschild & 
Sons Ltd, ING, McKinsey & 

Company, Roland Berger 
Strategy Consultans and 
British Postal Consultance 
Services.  

The Minister mentioned 
that the procedure for 
the designation of the 
consultant for the Post’s 
privatization will also 
kick off, taking into ac-
count the restructuring 
program proposed by the 
designated consultant.  

Four companies are on the 
shortlist for privatization 
consultant.  

According to MCTI, 23 letters 
of interest were received 
from internationally reputed 
investment banks and com-
panies interested in offering 
consultancy for the restruc-
turing and privatization of 
the National Company “The 
Romanian Post.”  

The State-owned Romanian 
Post is the national operator 
of post services, running the 
broadest network of post 
offices, with more than 7,100 
units of which 1,100 are com-
puterized and almost 550 are 
included in the Virtual Pri-
vate Network that offers 
real-time services.  

In 2005, the Romanian 
Post obtained a gross 
profit of 14 million euros, 
whereas total revenues 
stood at 7,500 bn lei. The 
company employs over 
34,000 workers. “ 

Postbank           

launched a new 

product –  demand 

deposit “PLUS”,            

offered in BGN 

In 2005, the                      

Romanian Post               

obtained a gross 

profit of 14 million 

euros, whereas total 

revenues stood at 

7,500 bn lei. The 

company employs 

over 34,000                  

workers  

Croatia: Postal Bank Posts '05 Profit of Kn 90m  

28 March 2006 - 
[reporter.gr] 

Croatian Postal Bank 
(HPB) reported net reve-
nues for 2005 Kn 90,162 
million. Last year's HPB 
revenue after tax is up by 
53,3 percent compared to 
2004, Croatia Today re-
ports.  

Postal Bank in 2005 reported 
return on equity (ROE) of 
15,42 percent and return on 
assets (ROA) of 1,24 percent.  

Total bank's reserves in-
creased in 2005 by 7,43 per-
cent, to Kn 271,172 million.  

Croatian Postal Bank, which 
is the 8th largest bank in 

Croatia, last year reported 
an increase of active assets of 
31,72 percent.  

With active assets exceeding 
Kn 7,3 billion, HPB currently 
holds 2,8 percent of Croatian 
bank market.  

Source: Croatia Today.  

Postbank Launches New Demand Deposit “PLUS” 
The new product is offered in BGN without minimal opening amount require-
ment  

30 March 2006 - [Press 
release] 
 
“Postbank launched a 
new product – demand 
deposit “PLUS”, offered 
in BGN. Apart from offer-
ing high interest rates to 
clients, it does not re-
quire any minimal open-

ing amount in contrast to 
the other existing sav-
ings accounts of the 
Bank.  

The annual interest rate on 
the new demand deposit 
“PLUS” starts from 2% and 
reaches 4%, depending on the 
deposited amount - up to 

BGN 499.99 it is 2%, from 
BGN 500 to BGN 4999.99 – 
3% and above BGN 5 000 – 
4%.  

Clients can withdraw and 
deposit money any time they 
want. They receive as a bo-
nus free debit card and e-

banking registration. “ 
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The "STANDARD" 

deposit with fixed 

interest rate is an 

innovating and 

flexible saving               

instrument,                  

designed to protect 

the financial                    

availabilities of the 

clients against the 

negative                           

fluctuations of bank 

interests and to help 

them capitalize as 

efficiently as                  

possible their                   

available financial 

resources 

17 March 2006 - [Press 
release] 

“The consistency of the 
sustained development 
and diversification of its 
entire range of products 
and services, in compli-
ance with the needs and 
exigencies of all its client 
categories, Bancpost is 
launching on Monday, 
March 20th 2006, a new 
product meant both for 
individuals and for legal 
entities, the 
"STANDARD" FIXED IN-
TEREST RATE DEPOSIT.  

The "STANDARD" deposit 
with fixed interest rate is an 
innovating and flexible sav-
ing instrument, designed to 
protect the financial avail-
abilities of the clients against 
the negative fluctuations of 
bank interests and to help 
them capitalize as efficiently 
as possible their available 
financial resources.  

The "STANDARD" fixed in-
terest rate deposit is a term 
deposit providing the clients 
with comfort and safety, with 
the freedom of choice regard-
ing the saving currency and 
the maturity term, the maxi-
mization of the benefits and a 
large accessibility, having the 
following characteristics:  

fixed interest rate 
throughout the entire 
term of the deposit;  

RON, EUR and USD cur-
rency;  

maturity terms: 14 days, 1 
month, 2, 3, 6 and 12 
months  

minimal amount for the 
opening of the deposit:  

500 RON/EUR /USD for 
individuals;  

20,000 RON/EUR /USD 
for legal entities;  

no commission fee for the 
opening of the current ac-
count related to the deposit  

increased interest accord-
ing to the deposit value  

Unlike classic term deposits, 
for which, in case of liquida-
tion before term, the client 
only obtains the sight inter-
est, for the Standard deposit, 
Bancpost pays an interest 
calculated according to the 
number of days the deposit is 
kept in the account, if it is 
liquidated after the first half 
of the maturity period.  

THE "STANDARD" deposit 
provides interest rates up to 
7.25% in RON, up to 3.10% in 
EUR and up to 4.90% in 
USD.  

The "STANDARD" fixed in-
terest rate deposit may be 
opened with any of the more 
than 150 Bancpost Units 
throughout the country. “ 

 BANCPOST is launching the "STANDARD" deposit: Ideal 
Saving Solution  

13 March,  2006 - 
[Sofiaecho] 

“Bulgarian Posts, the 
state-owned company 
operating the country’s 
postal services, signed on 
March 1 a co-operation 
agreement with five 
banks that will offer ser-
vices through more than 
1200 post office 
branches.  

The banks: DSK Bank, 
First Investment Bank, 
Economic and Invest-
ment Bank (EIBank), Al-
lianz Bulgaria Bank, Cor-
porate Commercial Bank 
and InvestBank will re-
allocate part of their ad-

Banking Services in Bulgaria’s Post Offices  

ministrative staff to cer-
tain post office branches 
for providing the ser-
vices. 

The services will be of-
fered also by post offi-
cials who will be spe-
cially trained to that ef-
fect and will receive a 
percentage of their remu-
neration from the banks. 

All five banks were of-
fered similar terms. Bul-
garian Posts will pocket 
half the commission fees 
for the banking opera-
tions on its premises. 

Only one bank will be 
allowed to operate in any 
one branch.  

At the post offices clients 
will be able to open a de-
posit account, make pay-
ments and close their 
fixed-term deposit ac-
counts, make cash trans-
fers on their accounts, 
draw money from their 
deposits and current ac-
counts, apply for a debit 
card, credit card or con-
sumer credit, open a VAT 
account; make payments 
on credits and pay bank 
fees.  

Bulgarian Posts said it 
will sign within a month 
similar contracts with 
the five banks’ insurance 
partners. 

A new service, teleposts, 

Bulgarian Posts,  

the state-owned                  

company operating 

the country’s postal 

services, signed on 

March 1 a                          

co-operation                

agreement with five 

banks that will offer 

services through 

more than 1200 post 

office branches 
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This agreement 

makes us one of the 

largest structures to 

offer banking                  

services in this 

country 

Postbank gains 700,000 new customers                                                                        
Earnings improve to EUR 719 million / integration top priority for 
2006/retirement provisions successful  

13 March 2006 - [Press 
release] 

“Deutsche Postbank AG 
again posted record 
earnings in the 2005 fis-
cal year with pre-tax 
earnings of EUR 719 mil-
lion. With strong growth 
compared to the previous 
year and steady costs, it 
improved earnings by 
11%. Net income for the 
year was up 13% to EUR 
492 million. Wulf von 
Schimmelmann, Chair-
man of the Management 
Board of Postbank, told 
journalists in Frankfurt 
on Monday: "We have 
made excellent headway 
once again and have con-
tinued our positive 
course. The results are 
proof that our business 
model is correct and has 
substance." 

The Postbank CEO an-
nounced that he wished to 
generate after-tax return on 
equity of at least 20% in 
2008. He wants to reduce the 
cost income ratio in the bank-
ing segment to below 63% by 
2008. 

As von Schimmelmann said: 
"We want to be the number 1 
financial service provider for 
private customers and for 
businesses in Germany." In 
reference to Postbank's com-

mitment to football as a 
"national sponsor of the 2006 
FIFA World Cup", he said: 
"The tactics are right, the 
Postbank team is in good 
shape and is in a good position 
to become the number 1 in 
Germany. We are up against 
some tough opponents in our 
group but this just spurs us on, 
as we control our system 
unlike anyone else." 

Postbank experienced 
strong growth again in 
2005 with almost 700,000 
new customers. It is thus 
well ahead of all the other 
German multi-branch 
banks and also exceeded 
its own target of 600,000 
new customers signifi-
cantly. It welcomed 
482,000 new customers 
for its strongest and most 
important product, the 
free-of-charge Postbank 
checking account, alone. 
The bank thus held 4.6 
million private checking 
accounts at the end of 
2005. 

In the savings segment, it 
improved its market share 
from 5.1 to 5.3%. Savings 
volumes amounted to EUR 
42 billion (EUR 40.8 bil-
lion). Postbank Ge-
winnsparen posted the 
strongest volume in-
crease, almost doubling 
from EUR 850 million to 
EUR 1.6 billion. 

Postbank expanded the 
consumer loans busi-
ness by 32% to EUR 1.6 
billion. Private real es-
tate finance was once 
again the biggest 
growth area in 2005. 
New business increased 
by 45% to 5.1 billion. 
Market share in the Ger-
man private real estate 
segment increased from 
2.93% in 2004 to 3.73%. 

Bonner Bank has posi-
tioned itself very suc-
cessfully in the retire-
ment provisions market. 
It opened almost 14,000 
Postbank Altersvorsor-
gekonten between July 
2005 and the end of the 
year. The "Riester pen-
sion" also experienced a 
renaissance, with new 
business up by 270% to 
a contributions total of 
EUR 235 million. Total 
earnings for the life in-
surance segment were 
around EUR 577 million. 
New business in the 
funds segment was up 
16% year-on-year to 
1.69 billion. 

Postbank                    

experienced strong 

growth again in 

2005 with almost 

700,000 new cus-

tomers. It is thus 

well ahead of all the 

other German  

multi-branch banks 

and also exceeded 

its own target of 

600,000 new                 

customers                      

significantly. It              

welcomed 482,000 

new customers for 

its strongest and 

most important 

product, the free-of-

charge Postbank 
checking account, 

alone. The bank thus 

held 4.6 million            

private checking 

accounts at the end 

of 2005 

 Banking Services in Bulgaria’s Post Offices (cont.) 

will replace the telegraph 
that is currently used. 
Messages will be sent 
through the internet and 
the received e-mails will 
be delivered by mail car-
riers.  

“This agreement makes 

us one of the largest struc-
tures to offer banking ser-
vices in this country,” said 
Bulgarian Posts Executive 
Director Ventsislav Har-
mandjev.  

The signing ceremony was 
attended by Transport Minis-

ter Petar Mutafchiev, who 
expressed hope that the new 
service would enhance the 
efficiency of the post offices.” 
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PostFinance is the 

number 1 in the 

Swiss youth and  

student market. 

Over the last year 

47,000 new Youth 

and Student                  

Accounts have been 

opened. At the end of 

2005 216,000 young 

people and students 

had yellow accounts 

in operation. 

Around 40 percent 

of Swiss 20 year-

olds are customers 

of PostFinance.  

Preferential                   

conditions are en-

joyed not only by 
students but also 

apprentices and sec-

ondary school               

pupils from 18 years 

of age upwards  

 47,000 new young customers for PostFinance 

 02 March  2006 - [Press 
release] 

PostFinance is the num-
ber 1 in the Swiss youth 
and student market. 
Over the last year 47,000 
new Youth and Student 
Accounts have been 
opened. At the end of 
2005 216,000 young peo-
ple and students had yel-
low accounts in opera-
tion. Around 40 percent 
of Swiss 20 year-olds are 
customers of PostFi-
nance. Preferential con-
ditions are enjoyed not 
only by students but also 
apprentices and secon-
dary school pupils from 
18 years of age upwards. 
With the Top Scorer pro-
ject PostFinance sup-
ports young Swiss ice 
hockey players and to-
day donated the sum of 
CHF 377,200 to clubs and 
the ice hockey federa-
tion.  

At PostFinance young 
people up to 20 years of 
age may benefit from the 
Youth Set and students 
and those undergoing 
further training from the 
Student Set. The focus on 
target group require-
ments has made PostFi-
nance number 1 in the 
young people’s and stu-
dent market with 
216,000 accounts. In the 
last year 47,000 young 
people and students 
opened a set.  

From accounts to sets 

PostFinance has been 
offering accounts with 
preferential conditions to 
young people since 1993. 
This continuity has de-
veloped into a success 
story which reached a 
new peak at the end of 

last year at the 216,000-
customer mark. Never 
have so many young peo-
ple, students and those 
undergoing further 
training entrusted their 
money to PostFinance. In 
2004 the Youth Accounts 
were replaced, free of 
charge, by Youth Sets 
comprising a Yellow Ac-
count and Postcard.  
 
The sets offer their own-
ers higher interest rates 
on Deposito Accounts 
and lower issuing com-
mission when buying 
funds. The Student Set 
offers a free credit card 
facility upon request. 
Since PostFinance devel-
oped into a fully-fledged 
retail finance institution, 
an increasing number of 
young people have been 
taking up these offers. At 
PostFinance, all students 
and those undergoing 
training benefit from 
preferential conditions, 
irrespective of the educa-
tional establishment. Ap-
prentices and secondary 
school pupils from 18 
years of age upwards 
also enjoy special terms.  

PostFinance: a strong 
partner for Swiss young-
sters 

PostFinance has been 
actively supporting 
young people in Switzer-
land for many years. It 
not only offers young 
people attractive deals 
but also actively pro-
motes young people in 
the sporting arena 
through the "Top Scorer" 
and "sCOOL" 
(orienteering) projects. 
Thanks to the deadly 
stickwork of the national 
A and B league top scor-
ers, young Swiss ice 
hockey players today 
received the sum of CHF 

377,200 from PostFi-
nance. It also became the 
principal sponsor of the 
Swiss Youth Symphony 
Orchestra on 1 January 
2006 and also teaches 
young people how to deal 
with money properly 
with the BudgetGame on 
the Internet.  

 Nr. 060302 
Bern, 02.03.2006  

Information for PostFi-
nance 

Marc Andrey 
Media Spokesperson 
PostFinance  
+41 31 338 30 32 
an-
dreyma@postfinance.ch 
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President Gloria 

Macapagal Arroyo 

disclosed yesterday 

that the Cabinet has 

approved the                  

conversion of the 

Philippine Postal 

Bank into the                

Overseas Filipino 

Workers Bank to 

give OFWs an                

alternative channel 

for remitting their                 

dollar earnings to 

their families back 

home at lower              

services fees 

 Non European experience and PFS development practice 

Selected news from Africa, ME and Asia   

That is the newest 

kind of service that 

we are trying to  

extend to our                

overseas workers, 

our modern-day he-

roes—the machinery 

of the Postal Bank 

which we want to 

transform into an 

OFW Bank 

Asia 

31 March, 2006 - 
[manilastandardtoday] 

“President Gloria Macapagal 
Arroyo disclosed yesterday 
that the Cabinet has ap-
proved the conversion of the 
Philippine Postal Bank into 
the Overseas Filipino Work-
ers Bank to give OFWs an 
alternative channel for re-
mitting their dollar earnings 
to their families back home at 
lower services fees.  

As approved during the 
Cabinet meeting Tuesday 
upon recommendation of 
Labor Secretary Patricia 
Sto. Tomas, the Overseas 
Workers Welfare Ad-
ministration (OWWA) 
will infuse a P1 billion 
equity into the Postal 
Bank, which is now 
owned by the Philippine 
Postal Corp.  

“The infusion of fresh capital 
will enable the bank to mod-
ernize its facilities to enable it 
to receive remittances of 
earnings of overseas work-
ers,” the President told a 
roundtable discussion tele-
cast over NBN-4.  

Mrs. Arroyo boasted that the 
OWWA has chalked up an P8 
billion surplus last year com-
pared to a net loss before she 
came into power. OWWA 
Administrator Marianito 
Roque said that at present, 
commercial banks charge 
from $5 to $20 per dollar 
remittance of OFWs. He said 
the OFWs would naturally 
prefer to remit their money 
through banks that charge 

less service fees.  

“That is the newest kind of 
service that we are trying to 
extend to our overseas work-
ers, our modern-day heroes—
the machinery of the Postal 
Bank which we want to 
transform into an OFW 
Bank,” the President said.  

The President noted that 
OFWs from all over the 
world remitted a total of $11 
billion to the Philippines last 
year the biggest amount of 
remittance so far by those 
workers group.  

She said the increased remit-
tances from OFWs and in-
flow of foreign investments 
were the biggest factors for 
the strengthening of the peso 
and the hike in the interna-
tional dollar reserves to $20 
billion as of the end of 2005.  

“We need to boost our dollar 
reserves to maintain the sta-
bility of the peso. We should 
have at least $15 billion to 
$16 billion reserves. But our 
reserves have exceeded $2 
billion,” the President said.  

Mrs. Arroyo said that the 
Philippine Overseas Employ-
ment Agency and OWWA 
have taken steps to improve 
the services to OFWs before 
they leave the country and 
upon their return.  

She said OFWs can now bor-
row up to P40,000 from the 
OWWA fund to finance their 
overseas placement. She said 
the OWWA also extends as-
sistance to OFWs’ who are 
victims of abusive recruiters 
and employers, who have 
contracted ailments and who 

have been jailed for criminal 
offenses.  

Last year alone, more than 
50,000 OFWs who were mal-
treated by their employers 
were assisted by the govern-
ment. This included 97 work-
ers who were jailed in Saudi 
Arabia.  

The President said the gov-
ernment is also helping the 
OFWs in investing their 
money in various kinds of 
enterprises.  

She said the entry of the pro-
posed OFWs’ bank into the 
remittance business will also 
boost the government’s cam-
paign to encourage workers 
to save their income.  

Meanwhile, the President 
said she has authorized the 
allocation of P500 million for 
government scholarships to 
high school graduates who 
will take up vocational 
courses to fill the demand of 
the industries for workers 
who are well-trained for 
technical jobs.  

The President said the fund 
will be channeled to state 
colleges and universities.  

Other guests in the roundta-
ble discussion were POEA 
Deputy Administrator 
Ramon Tionloc, Philippine 
Postal Bank president Ro-
lando Macasaet, Industrial 
Management and Personnel 
Services president Angelito 
Hernandez and OFW Rodolfo 
Estrada, business manager 
of the Disney Magical Cruise 
of Florida. Fel V. Mara-
gay” 

Cabinet okays creation of bank for OFWs  
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Currently, savings 

banking business 

has accounted for 

half of China Post's 

total business, and 

its income from post 

offices acting as  

insurance agents 

topped 22 billion 

yuan last year 

Postal insurance policy available at over 3,000 VNPT  

post offices 

24 March, 2006  - [ PTI ] 

“China will soon establish a 
postal savings bank, ending a 
seven-year deadlock over the 
issue, the state media re-
ported on Friday.  
 
The government has taken a 
decision on the matter, 'China 
Securities Journal' quoted the 
general manager of the Cen-
tral Huijin Investment Cor-
poration, Xie Ping as saying.  
 
Central Huijin holds control-
ling shares in three of China's 
"big four" state commercial 
banks on behalf of the gov-
ernment, namely the Bank of 
China, the Industrial and 

Commercial Bank of China 
and the China Construction 
Bank.  
 
China Post began its postal 
savings services in 1986 with 
the establishment of the 
China Post Savings and Re-
mittance Bureau (CPSRB).  

By the end of 2005, CPSRB 
had a deposit balance of 1.3 
trillion yuan (about 160 bil-
lion US dollars), making it 
the fifth biggest savings insti-
tution just after the "big 
four".  
 
CPSRB takes deposits from 
the public but can only lend 
to the central bank, which 

has been its major source of 
profits amid the dwindling of 
its traditional services.  
 
Efforts to set up the postal 
savings bank have never 
ceased since 1997, when it 
was first proposed by the 
central bank.  
 
The State Council, Chinese 
cabinet, finally approved the 
establishment of the postal 
savings bank in July 2005, 
when it decided that China 
Post will be split into three 
parts: a post regulatory 
body, a postal service com-
pany and a postal savings 
bank. 

China Post, French CNP launch JV insurance business 

China to set up postal savings bank 

27 March, 2006 -  
[Xinhua] 

“China Post and French 
CNP Assurances an-
nounced the opening of 
their life insurance joint 
venture last Friday.  

The newly established Sino-
French Life Insurance Co., 
Ltd is also China's first insur-
ance company invested by 
the banking or postal sector.  
With a registered capital of 
200 million yuan (24.9 mil-
lion U.S. dollars), the joint 
venture is equally shared by 
China Post and French CNP 
Assurances.  China's banking 
and postal sector is becoming 
an important channel to dis-
tribute insurance products. 
Currently, savings banking 
business has accounted for 

half of China Post's total 
business, and its income from 
post offices acting as insur-
ance agents topped 22 billion 
yuan last year.  

Besides China Post, some 
Chinese commercial banks 
including the China Con-
struction Bank, the Bank of 
China and the Bank of Com-
munications have also ap-
plied to the State Council for 
opening insurance business.  

Han Liwen, vice general 
manager of the Sino-French 
Life Insurance, said that dur-
ing the first two months this 
year, insurance premiums 
collected by post offices as 
agents increased 90 percent 
year on year to 6.36 billion 
yuan, and the increase in 
Beijing city surged 123 per-

cent.  

According to Han, Sino-
French Life Insurance will 
first choose Beijing to sell its 
insurance products, and 
China Post's 77,000 postal 
outlets distributed across the 
country will become the new 
company's sales network.  

CNP Assurances is French's 
leading personal insurance 
company, which shares 
about 10 percent of France's 
insurance market by distrib-
uting its insurance products 
through French post office 
network. Enditem  

 Editor: Ling Zhu  

The State Council, 

Chinese cabinet,  

finally approved the 

establishment of the 

postal savings bank 

in July 2005, when 

it decided that China 

Post will be split 

into three parts: a 

post regulatory 

body, a postal           

service company 

and a postal savings 

bank 

29 March, 2006 -  [VNA] 

“Vietnam Post and Tele-
communications Corp. 
(VNPT) and Prévoir Viet-

nam Life Insurance Co. 
yesterday launched the 
postal insurance policy 
available at over 3,000 
VNPT post offices, the 

Vietnam News Agency 
reports. 
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15 March, 2006 - [Kyodo]
                                                   
“TOKYO - Japan Post's 
banking segment is ex-
pected to see a fall in its 
operating profit up to its 
privatization in October 
2007, according to its 
earnings forecast re-

leased Wednesday.                               

The postal savings seg-
ment is likely to book an 
operating profit of 982.9 
billion yen in fiscal 2005, 
700 billion yen in fiscal 
2006 and 307 billion yen 
in the first six months of 
fiscal 2007 that runs 

through September of 
that year, Japan Post 
said.  

Gains from stock invest-
ments are excluded from 
the operating profit. 

 

Japan Post's              

banking segment is                  

expected to see a fall 

in its operating 

profit up to its                   

privatization in            

October 2007 

In a bold move to 

capitalise on the 

boom in financial 

markets, the UPA 

Government has 

allowed the                           

Department of Posts 

to deploy funds from 

its two insurance 

schemes in the stock 

market through  

mutual funds for 

better returns 

Postal Department eyes stock market; Government nod 
to appoint AMCs  

26 March, 2006 - [PTI]   

“In a bold move to capi-
talise on the boom in 
financial markets, the 
UPA Government has 
allowed the Department 
of Posts to deploy funds 
from its two insurance 
schemes in the stock 
market through mutual 
funds for better returns.  

The DoP will soon appoint 
Asset Management Compa-
nies (AMCs) through a bid-
ding process and both pri-
vate and public sector com-
panies would be allowed to 
bid, senior DoP officials 
said.  

They said the process had 
already been initiated and 
bids were expected to be 

called by the end of first half 
of the current fiscal and 
investment in the market 
would begin in next finan-
cial year.  

DoP is also setting up a spe-
cial cell for this which will 
take over the investment 
activity from the AMC 
gradually, they said.  

Postal Life Insurance (PLI) 
has a corpus was Rs 7,600 
crores and that of Rural 
PLI's Rs 1120 crores as on 
March 31, 2005, they said 
adding the funds would be 
deployed in a phased man-
ner in the stock market and 
in the next fiscal only a cer-
tain percentage would be 
invested.  

Asked whether millions of 

small investors across the 
country especially in rural 
areas, would be put to fi-
nancial insecurity because 
of this decision to play in the 
stock market, the officials 
said "DoP has been a very 
conservative organisation... 
our creditability is highest 
in the country and we shall 
never let our investors suf-
fer."  

When contacted I M G Khan, 
Member (Development), 
DoP, told PTI "we are look-
ing at various modalities 
with regard to appointment 
of AMCs and related mat-
ters." 

Japan Post bank unit's profit projected to fall before                
privatization  

06 March, 2006 - 
[Kyodo]  

“Japan Post Corp., the 
company formed in 
January to prepare for 
the privatization of Ja-
pan's postal system, are 
looking into setting up 
more than 200 outlets 
under direct manage-
ment by a postal savings 

bank, one of the four new 
companies to be estab-
lished in the course of the 
privatization from October 
2007, sources familiar with 
the matter said Monday. 

Japan Post is also con-
sidering setting up some 
80 outlets to be directly 
managed by a postal in-
surance company, an-
other of the four new en-
tities, they said. 
The move is expected to draw 

strong opposition from pri-
vate financial institutions on 
the grounds that the postal 
savings and insurance com-
panies would eat into their 
business turfs on the back of 
the government's partial 
ownership. 
 
Japan Post was earlier ex-
pected to farm out most of 
postal savings and insurance 
operations to a new company 
that will manage the nation-
wide network of some 24,700 

The move is                   

expected to draw 

strong opposition 

from private             

financial                      

institutions on the 

grounds that the 

postal savings and 

insurance                     

companies would 

eat into their                  

business  
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7 March 06, 2006 - 
[Globes] 

“The Ministry of Finance 
has plans to allow Israel 
Postal Bank to compete 
with its commercial ri-
vals. A committee, 
headed by Accountant 
General Dr. Yaron Zalika 
has drawn up the blue-
print for the proposed 
transition and will sub-
mit it by the end of 
March. The key recom-
mendation in the pro-
posal calls for the re-
cruitment of a partner to 
run Israel Postal Bank’s 
banking services. The 
terms of the tender for 
the partner will be final-
ized by August 2006 with 
the choice of partner to 
be made at the beginning 
of 2007. The tender win-
ner will be given one 
year to organize and 
commence operations.  

Under the new scheme, 
post office branches will 
have a financial cus-
tomer stand, where cus-
tomers can deposit 
checks, make cash depos-
its and withdrawals, sub-

mit loan applications, 
apply for credit cards, 
open savings accounts 
and make deposits into 
closed funds. Some 
branches will also mar-
ket life insurance poli-
cies, mutual, provident 
or pension funds as well 
as offering advice on in-
vestment and securities 
transactions. 

The postal bank will also 
provide end user services 
to insurance and credit 
card companies.  

”This is another step in 
the implementation of 
the Bachar committee 
reforms,” said officials at 
the Ministry of Finance, 
“Israel Postal Bank will 
enable us to leverage 
genuine retail competi-
tion.” 

The rationale behind the 
committee’s recommen-
dations calls for the posi-
tioning of the postal 
bank as a platform, 
rather than a player. Is-
rael Post will provide the 
distribution infrastruc-
ture while the postal 
bank will bear the opera-
tional but not the finan-

cial risk as expressed in 
credit, interest rate mar-
gins etc. The partner, a 
body that will operate on 
the Postal Bank’s plat-
form, will provide the 
necessary management, 
contribute its know how 
as well as the financing 
for the banking services. 
It will also bear the 
credit risk on the basis of 
its equity. 

Under the new 
scheme, post office 

branches will have a 
financial customer 

stand, where                
customers can              
deposit checks, 

make cash deposits 
and withdrawals, 

submit loan                      
applications, apply 

for credit cards, 
open savings                   

accounts and make 
deposits into closed 

funds. Some 
branches will also 

market life                      
insurance policies, 
mutual, provident 

or pension funds as 
well as offering            

advice on                 
investment and            

securities                      
transactions 

Japan Post intends 

to announce the 

number of such              

outlets in a                            

privatization                        

execution plan to be 

compiled by July 

Japan Post eyeing over 200 direct outlets of postal      
savings bank (cont.) 

post offices. In the case of the 
postal savings bank, one out-
let under direct management 
was expected to be set up in 
each of the 47 prefectures. 
 
But Japan Post has be-
gun considering large 
networks of business of-
fices under the postal 
savings and insurance 

entities' direct manage-
ment because President 
Yoshifumi Nishikawa, 
former president of Su-
mitomo Mitsui Banking 
Corp., stresses the strate-
gic importance of branch 
operations, according to 
analysts. 
 
Japan Post intends to 

announce the number of 
such outlets in a privati-
zation execution plan to 
be compiled by July.” 

Israel Post to compete with commercial banks                                                          
A partner will be brought in to run Israel Post’s banking services 

ME 



ICPFSB  

Secretariat  
 

Members: 

• Hermina Apostol  

• Elena Popovici 

• Yurii Spiriev 

 

SC Bancpost SA 
Communication Division 

 

Phone:   +40 21 308 0901            
Fax:    +40 21 326 8520  

E-mails:                              

hermina.apostol@bancpost.ro           

elena.popovici@bancpost.ro  

yurii.spiriev@icpfsb.org                                                                                         

Postal address: SC Bancpost SA                             

Sediul Libertăţii 
Bd. Libertăţii nr. 18-20,                           
Bl. 103-104, Sector 5,                    
050706 Bucureşti,                       
România 

SC Bancpost SA - Sediul Central 
Sediul Vitan 
Calea Vitan 6-6A, Sector 3,                          
031296 Bucureşti,                                         
România 

From the Statute of ICPFSB—2005 Brasov’s meeting 

“The ICPFB has the following objectives: 

 - to contribute to the realisation of the strategy of the UPU in the business field;  

 - to collaborate with the UPU to rejoin the common objectives and to improve the relations between the member countries 
and between them, the UPU and the other international organizations; 

 - to represent and support at the UPU and other international organizations the demands of the different members to es-
tablish collaboration relations and development on the business basis; 

-  to facilitate the exchange of experience and the best practice among members;  

-  to take into account needs of the customers and of the markets from the business and marketing field; “ 

INTERNATIONAL COMMISSION FOR POSTAL FINANCIAL SERVICES & BUSINESS            
/ICPFSB/ 

Please visit us at:  
www.icpfsb.org 

Postal address:  -  SC Bancpost SA                             

Sediul Libertăţii 

Bd. Libertăţii nr. 18-20,                           

Bl. 103-104, Sector 5,                    

050706 Bucureşti,                       

România 

SC Bancpost SA - Sediul Central 

Sediul Vitan 

Calea Vitan 6-6A, Sector 3,                          

031296 Bucureşti,                                         

România 

The coming Agenda:     

 

26 March - 07 April 2006, Bern 

UPU Postal Operations Council                           
4 May 2006 - Dresden 

Eurogiro - Strategic Forum 
 

9 - 20 October 2006, Bern 
                                                                        

UPU Council of Administration  
 

14 - 16 November 2006 - Dubai 
 

UPU Strategic Conference 
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